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Imagine waking to yet another glorious day of sun-kissed skin and saltwater breezes 

aboard a catamaran gliding through the British Virgin Islands. Spectacular coral reefs and 

schooling tropical fi sh await you by day, while fi ne cuisine and cocktails under the stars 

melt away life’s stresses and round out every evening. 

A dream of a lifetime, for sure, but is such a luxurious, fun-fi lled vacation adventure 

beyond your fi nancial grasp? Not necessarily. DreamTrips make vacation fantasies 

come true for a fraction of the retail cost. Rovia, the exclusive travel provider for 

WorldVentures, applies the bulk-buying concept of companies like Costco and 

Sam’s Club to travel with its DreamTrips product, and consumers win. 

“Eight-passenger catamarans, a chef, captain, dive instructor—you 

sail from island to island and you just scuba dive, snorkel, and eat, 

drink and be merry for seven nights,” Grant Merz, Rovia’s director of 

DreamTrips, says about the upcoming trip, one of the company’s 

most exclusive travel opportunities.

G
Living the 
Good Life for Less
by Beth Douglass Silcox
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Living the Good Life for Less 

Whether you’re celebrating an anniversary 
or honeymoon, decompressing in a far-off 
locale or reveling in your sport of choice, a 
DreamTrips Membership opens a world of 
travel, both domestic and international, for 
incredible values. 

Seeking respite from the stresses of 
everyday life, DreamTrips members can 
experience the Canadian landscape, setting 
of the 2010 Vancouver Olympic games, by 
rail on the “Rocky Mountaineer” train that 
travels between Whistler, British Columbia, 
and Calgary, Alberta; cruise aboard the 
family-friendly ship Disney Wonder to the 
private island of Castaway Cay; sparkle under 
the neon glow of the Vegas strip; sip away the 
day in California’s wine country; or celebrate 
a Super Bowl victory in the stands. 

Regardless of the destination, DreamTrips 
is an incredible value, and membership in 
this one-of-a-kind vacation club typically 
pays for itself within the first two vaca-
tions. Membership extends beyond the 
registered member to include a spouse, 
signif icant other or guest,  as well  as 
dependent children. 

Some members choose to upgrade to 
the status of Luxury DreamTrip Member, 
which includes access to all 200 standard 
DreamTrips, plus exclusive getaways to 
some of the world’s fi nest resorts, custom-
built DreamTrips, white-glove concierge 
service, Priority Pass access at airport 
lounges across the globe and even medical 
evacuation insurance. 

The Wholesale Wow Factor 

Where you choose to go is up to you, but 
the one constant is DreamTrips’ ability to 
“wow” its members. 

On their fourth DreamTrip, Andrea and 
John Walen of Texas visited an all-inclusive 
beachside resort. Their junior suite with 
private patio included a hammock over-
looking the ocean, and Andrea says, “The 
price was absolutely unbelievable! We often 
felt like we were ‘stealing’ from the resort. 
It was only $50 per day… what? We ate and 
drank that much the very fi rst day!” 

“The all-inclusive Mexico packages are 
really to die for,” Merz says. “They are 

usually underpriced 
by 50 percent if you 
compare them to the 
market rates online.” 

T h i s  t y p e  o f 
discounting is at the 
heart of DreamTrips’ 
popularity and Rovia’s 
success. Last year, Rovia 
reached Platinum status 
with FunJet Vacations, a 
subsidiary of the nation’s 
largest travel wholesaler, 
and the Pinnacle Award with 
Carnival Cruises. Both pres-
tigious awards place Rovia in 
the top 10 of U.S. accounts for 
these travel giants. “It gives Rovia 
some good buying power,” Merz 
says. And in turn, makes for awesome 
DreamTrip opportunities. 

Leave Your Worries Behind 

Vacations are for “living” life and getting 
beyond the stresses that daily existence 
puts on you—and Rovia gets it! That’s why 
superior customer service, starting with 
a seamless booking system and concierge 
service, is standard operating procedure for 
DreamTrips. 

Whether a Mini DreamTrip, a weekend at 
the NCAA Basketball Finals or a romantic 
Parisian rendezvous with the City of Lights’ 
Eiffel Tower, every DreamTrip originates 
online, where product-development staff 
members post the latest travel opportuni-
ties, including flexible resort and hotel 
getaways, on DreamTrips’ Web site. The 
company has even started posting some trips 
to the DreamTrips Facebook page. 

“We now have search capabilities of 
lowest- to highest-priced DreamTrips on the 
Web site and a sort feature will be launched 
shortly that lets members sort trips to fi nd 
the greatest amount of savings,” Merz says. 

But if you’re looking for sizzling deals, 
connect with DreamTrips via DreamTrips 
Mobile VIP. Each Thursday, DreamTrips 
Concierge Alyssa Bradshaw texts members 
a killer “Sizzle Deal” available only for 24 
hours, such as four days’ stay at a Nuevo 
Vallarta resort and spa in Mexico for $99. 

Members pay for 
transportation 
and food, but it’s 
a vacation deal 

y o u  c a n ’ t  f i n d 
a n y w h e r e  e l s e . 
“We get really good 
feedback from the 

Sizzle Deals and it’s 
increasing all  the 

time,” Bradshaw says. 

Booking and 

Beyond 

“ O u r  u s e r- f r i e n d l y 
booking engine makes it 

easy to fi nd and book your 
DreamTrip. 
N o t  o n l y  t h a t ,  b u t  o u r 

DreamTrip agents will take you 
through the booking process from 

start to fi nish, answering any ques-
tions you may have along the way,” 

says DreamTrips Concierge Manager 
Karen Jackson. 

Once booked, you’ll receive an e-mail 
message from your DreamTrips Concierge 
and later a DreamTrips itinerary folder. “It’s 
fun and upbeat,” Jackson says of the e-mail, 
written specifi cally for your DreamTrip by 
a concierge assigned to take good care of 
you and your fellow DreamTrippers, and 
it tells you what you need to know. “We’ve 
answered every question, hopefully, before 
they think of one,” she says. 

Al l  concierge staf f  are experienced 
DreamTrip travelers, and Bradshaw says, 
“Having the DreamTrip experience helps us 
to better serve our members.” Concierge 
staff makes advance preparations for a 
variety of DreamTrippers’ needs, special 
diets and handicap accessibility, as well as 
celebrations and recognitions. They take the 
guesswork out of your travel and are avail-
able via e-mail and phone every weekday, 9 
a.m. to 6 p.m. Central time. 

Making Connections 

When a DreamTrip’s bookings number 
20 or more people, an on-site host makes 
DreamTrippers feel at home by building 
rapport with resorts and cruise lines, 
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Back from the DreamTrip of a Lifetime 
“The trip to Pheasant Phun was more than I expected. The 

facilities were very good and the camaraderie was an 

experience…. At one time, as I looked at the horizon while we 

were hunting, there were so many pheasants that it looked 

like a swarm of mosquitoes!” Dr. Hugo V. Gibson says. He 

had a wonderful time and recommended this DreamTrip 

become an annually featured event, and it has. 

Aimee’ Coleman celebrated her 21st birthday with 

family in Cabo, drank some piña coladas, did some 

dancing and caught a 150-pound marlin. “Being able 

to have my entire family together with me really 

made it special,” she says. 

Barbara Miller took her family on a fi ve-night 

cruise to Mexico, paying just $99 per person. 

She says, “It was great to be able to take our 

three girls because of the affordability.” 

Having a DreamTrip hostess was an 

added bonus. Miller says, “Cruises 

already spoil you, so having a 

DreamTrip hostess put our 

cruise experience over 

the top.” 

DREAM TRIPPING
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putt ing  together 
last-minute excur-
sions and transporta-
tion, even gathering 
members  together 
for fun and camara-
der ie .  “Our  unique 
experience is not just 
a vacation; it creates a 
friendly environment 
that encourages meeting new people and 
creating lifelong friendships with your 
fellow DreamTrippers,” Jackson says.

Chris and Kristie Tschumperlin’s cruise 
proved to be more than a seafaring voyage for 
them; they built friendships. After returning 
from their DreamTrip, they wrote, “We met 
so many wonderful DreamTrip members 
that it made it like we were traveling with 

g
r
a-
ue
ust
s a
ent

180 friends. Everywhere we went there was 
always someone to talk to and we had some-
thing to talk about.” 

No need to fret about leaving your new 
friends behind. Bradshaw says,  “Your 
DreamTrip experience never ends! On the 
Facebook page, you can view photos from 
recent DreamTrips and experience all the 

fun just by becoming a fan.” Plus, you can 
stay in touch with newfound friends and 
talk about where DreamTrips is taking 
you next! 

“We are listening and we want your feed-
back,” Jackson says. “Your suggestions are 
important to us and your opinions are taken 
seriously. So let’s hear it!” SfH

E h t th f j t b b
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